Al-Azhar University-Gaza

2023/01/31:dai LAl d‘% House
Auadldd) Cila glaall
35 Shal) Glsa 31/10/1986 Bl ey
K4 oaialdl e laiay) Al
acLise 3] Apagst 4550
Jec Y1 5 ) aeadl)
3yl aslall 5 SLai8y) 3405 1)
0595700689 Sl - (gl
W]
0595700689 Jisadl
eyl ( glis
mohamad.aboufoul@alazhar.edu.ps
GiSall- ¢l sis
bl B 38 cull - oyl gis
HURL
Aalall A gall

lwydl ol ebe , dawiedl , Jeiedl , il

3l sl University of London 2018
(Antecedents of Servitization Strategies in Manufacturing Firms and Servitization’s Impact on
Firm Performance a Theoretical and Empirical Analysis. )

sialdl Swansea University 2013
(Determinants of customer loyalty in the airline industry (British airways case). A theoretical
and empirical analysis. )

oo & University of Newcastle 2010
(Determinants of customer acceptance of mobile payment in the UK. An empirical analysis. )

sl clalaiay!
S Lol |

, Dl aaly ) | oyl Joatll | ooV s y)

b lida &l gdida

Page 1 of 2



ede Oro b S

Mohamad Abou-Foul, Jose L. Ruiz-Alba, Pablo J. Lopez-Tenorio. (2023) . The impact of artificial
intelligence capabilities on servitization: The moderating role of absorptive capacity-A dynamic
capabilities perspective, Journal of Business Research,157() ,113609. ()

Ruiz-Alba, J.L., Abou-Foul, M., Nazarian, A. and Foroudi, P. (2022) . Digital platforms: customer
satisfaction, eWOM and the moderating role of perceived technological innovativeness,Information
Technology & People,35:7() ,2470-2499. ()

Mohamad Abou-foul, José L. Ruiz-Alba & Anabela Soares (2021) . The impact of Digitalization and
Servitization on the Financial Performance,,32:12() ,975-989. ()

il
soladl pwl , &oiwall
JleeYlaay, * gl

Glbleal) Egny *
sl *
JeYsaly, *
Agtiall s 5 Clawall 31y *
Joagil iyl 3 laY)
adig SN 5l *
Yl sl * e cilad 4

4...3)\3:}1\ QL&)X’.&M ?'L" *

Page 2 of 2



